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Objectives

Branding

Target Customers
Facebook Ad Funnel
Ad Content

Budget

KPIs

A/B Split Testing

Practical Demo
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Hospitality Supply
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Target
Customers

Buyer Persona

Gender: Men, Women
Industry: Hospitality

Job Title: Purchasing,
Procyrement

Age: 25 -45

Location: Egypt
Language: Arabic, English
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Brand Awareness Lead Generation

Ad Content
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Budget &
Duration

Brand Awareness Lead Generation

Mapping Facebook Ad Funnel
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